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The Brain Audit is designed to do the following: brain_audit_benefits 1) Enable you to
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spot every one of the 'seven bags' that are required to make a decision 2) Present
those bags to the customer in the right sequence. 3) Enable you to get the customer
to buy without needing to use pressure tactics.
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It shows you how to present that information, and thereby enable the customer to
intelligently go through a purchase sequence. The Brain Audit is designed to do the
following: brain_audit_benefits 1) Enable you to spot every one of the 'seven bags'
that are required to make a decision 2) Present those bags to the customer in the
right sequence. 3) Enable you to get the customer to buy without needing to use
pressure tactics.
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Today | am still reading the chapter Bag 5: The Testimonials from the book The
Brain Audit: Why Customers Buy (and Why They Don’ t) written by Author, Sean
D’ Souza. TL;DR! OO Do you often wonder what your customer is thinking? Don’ t
leave the thought process to chance and let that customer walk away. Your
customers don’ t want to walk away.

Today | am reading a new chapter Bag 4: The Objections from the book The Brain

Audit: Why Customers Buy (and Why They Don’ t) written by Author, Sean D’ Souza.
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TL;DR! 00 O Do you often wonder what your customer is thinking? Don’ t leave the
thought process to chance and let that customer walk away. Your customers don’ t
want to walk away.

The Brain Audit shows you how the customer takes decisions. And what you need to
put in place, so that the customer feels happy to buy products or services from you.

The Brain Audit isn’ t about persuasion or any mind tricks. Instead it shows you the
information that your customers need in order to make a decision.

Home; Free; Products. Brain Audit; Brain Audit Applications; Copyright [1 1999 —
2020 Psychotactics Limited. | Contact Us | PrivacyContact Us | Privacy

: i I A Wi I v
Reason 1: The Brain Audit is built on a system. It's not random. Reason 2: It isn't
some magic trick. It follows the decision-making pattern that we use everyday.
Reason 3: You can spot the mistakes and fix them thereby improving attraction and
conversion. So what's in The Brain Audit? And how can it help you?

The Brain Audit shows you how the customer takes decisions. And what you need to
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put in place, so that the customer feels happy to buy products or services from you.
The Brain Audit isn't about ...

The Brain Audit is a complete system that enables you to understand what's going on
inside of your customer's brain. It's a system that is based on a deep understanding
of how our mind works. It shows you the bags inside your customer's brain. It gives
you an understanding of how the brain responds to specific psychological triggers.

Getting the Customer’ s Attention: The core of getting attention is to flag a customer
down. But how are you going to do that if you don't even know what gets their
attention in the first place? The Brain Audit not only shows you how to get their
attention, but actually get a response.
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The Brain Audit shows you how the customer takes decisions. And what you need to
put in place, so that the customer feels happy to buy products or services from you.
The Brain Audit isn't about persuasion or any mind tricks. Instead it shows you the
information that your customers need in order to make a decision.
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Your customers aren't as unpredictable as you think they are. And in The Brain
Audit, you'll find out exactly how customers think. And you'll get a system, a
structure that you can follow. This in turn, dramatically improves your way of
thinking. The Brain Audit isn't just some theory.

Brain Audit is a must-read if you want to use copywriting for your business. The
brain works just like a conveyer belt. To get your customer to take action, you need
to remove all seven red bags on the belt: The problem, The Solution, The Target
Profile, The Objection, The Testimonials, The Risk Reversal, and The Uniqueness.

Start your review of The Brain Audit: Why Customers Buy (And Why They Don't)
Write a review. Dec 24, 2018 Matt Rosinski rated it it was amazing. Excellent book to
help you understand how to get the attention of people you can help the most. flag
Like O see review.
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Why You Should Buy The Brain Audit #1: Customer Conversion Most people are
focused on attraction. They drive visitors to a sales page, or entice them to... #2:

Give you the tools as well as confidence The biggest problem of all is not knowing
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what you're doing right. And what... #3: There's no ...

The Brain Audit—Why Customers Don’ t Buy Page xi People halfway around the world
are already talking and using Sean’ s principles to boost their business success. And
as this book gets into more hands, the conversation around these ideas is only likely

to increase.
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